Chenyu Wang PRODUCT DESIGNER - CLOUD, AI/ML & 0->1

WORK EXPERIENCE
Senior Interaction Designer - Google Cloud Seattle - Jan 2024 — Present

Design lead for BigQuery Studio, setting design strategy and vision, driving alignment
across 15+ designers, 11 PMs, and 6 EMs spanning multiple product areas; secured VP
sponsorship for the Studio redesign.

Unified five fragmented editors and 12 data asset types into one experience, supporting
1M+ TiB processed daily for 500K+ MAU.

Launched the Studio redesign on Google Cloud's highest-traffic console (2M+ daily
queries), establishing BigQuery Studio as a professional IDE and unlocking adoption for
thousands of enterprise customers (10K Git repositories in year one).

Senior UX Designer - IMDb, Amazon Seattle - Oct 2022 — Jan 2024

Led design for a new fan-engagement initiative across responsive web and mobile apps;
convened a three-day summit of 30+ stakeholders including VPs and directors; its
output shaped the org's three-year strategy and roadmap.

Designed two rating experiments that doubled campaign click-through and drove 12.4K
new ratings on a single title in 2 weeks; scaled into the new episode experience for 200M
monthly visitors.

Designed user profile and video reactions experience across web and mobile apps
adopted by 83M registered users.

Senior UX Designer - Amazon \Web Services Seattle - Oct 2020 — Oct 2022
UX Designer Seattle - Sep 2019 — Oct 2020

Took Amazon Monitron from concept to launch, unifying sensor hardware, mobile
(Android and iOS), web app, and AWS console into one coherent experience despite
competing firmware, mobile, and cloud constraints; later extended through the strategic
SKF partnership, shipped as SKF Axios in May 2022.

Launched Amazon Lookout for Equipment 0->1; the ML anomaly-detection service
landed 10+ large enterprise customers and $2M prospective ARR in year one.

Designed Amazon Lex's visual conversation builder, cutting time to build a basic
conversation flow by 30%; 60+ accounts drove ~3K runtime requests in month one.

Raised the console quality bar beyond my own org, reviewing 40+ features and launches
spanning 30+ AWS services.

Created a user-insight mechanism routing customer signal to product and senior
leadership; adopted as a repeatable practice and presented at AWS UX all-hands.

Onboarded 20+ incoming designers and managers, mentored 5 junior designers, and
ran a quarterly design sharing series reaching 1,000+ participants over two years.

Product Designer - Petuum Pittsburgh - Jan 2017 — Sep 2019

First design hire. Led design and research across a core ML platform and three
vertical solutions, partnering with executives, data scientists, ML engineers, and
product managers.

Produced the prototypes, videos, and vision artifacts behind the $93M Series B investor
narrative; established the design library and critique practices that raised team velocity.

CONTACT
wang-chenyu.github.io
chenyu.wanghao@gmail.com
412-626-4395

Seattle, WA

SUMMARY

Product design leader with 10
years across enterprise, cloud,
Al/ML, and consumer. Leads
design for Google Cloud's
highest-traffic console; took AWS
industrial IoT and ML services
from zero to launch across
hardware, mobile, web, and
console. Works in ambiguous
technical domains and builds the
mechanisms that let design scale
past a single designer.

SKILLS

Product & Strategy

0->1 product definition, vision
framing, roadmap influence,
cross-org alignment, design
systems, information
architecture, data visualization

Research

Generative and evaluative
research, field studies, usability
testing, experiment design,
quantitative and qualitative
synthesis, competitive and
market analysis

Craft

Figma, rapid prototyping, Al-
assisted prototyping (Claude
Code, Antigravity, Al Studio),
motion, HTML/CSS/JavaScript
literacy for engineering
partnership

EDUCATION

Carnegie Mellon University
Master of Integrated Innovation
for Products & Services
Pittsburgh - 2015 — 2016

Hong Kong Polytechnic
University

BBA, Accounting & Finance
Hong Kong - 2011 -2015



